
August 2021 Marketing Report

Public Relations

Metro featured Petapalooza as the Wknd 
Edition cover story.

Fox29’s Good Day Philadelphia visited 
Chestnut Hill for a Petapalooza preview.

The Chestnut Hill Local reported on 
Petapalooza activities.

The PhillyVoice covered Petapalooza details. 

Social Media Followers

Tag @ChestnutHill_PA on Instagram and 
@ChestnutHillPA on Twitter and use the hashtags 
#ChestnutHillPA and #KeepItOnTheHill so we can 
engage with your social media posts.

Send us your news to share from the Chestnut Hill 
accounts through this simple Google form.

Aug. 1 Sept. 1 % Change

Facebook 16,984 17,018 +0.20%

Twitter 3,706 3,711 +0.13%

Instagram 14,605 14,772 +1.14%

Top Social Media Posts 

38 likes, 7 comments, 6 shares 336 likes, 9 comments456 likes, 5 comments

https://philly.metro.us/petapalooza-is-back-in-chestnut-hill-this-year/
https://www.fox29.com/video/962296
https://www.chestnuthilllocal.com/stories/petapalooza-2021,18299
https://www.phillyvoice.com/petapalooza-2021-chestnut-hill-doggy-pools-pet-adoption/
https://docs.google.com/forms/d/13uXBT0s0-cWlgWNa2AZdKYXl9FPTGYc71PZOYFZH5Tk/viewform?edit_requested=true#responses


Website traffic

13,519 users visited ChestnutHillPA.com in August 2021—an increase of 55% compared to 
2020, but a decrease from 30% compared to 2019, when major news networks covered 
Restaurant Week. Traffic peaked at 1,008 users on August 8 for Petapalooza. In August, 9,466 
users found the website via Organic Search, 550 via the Google Grant, and 499 in referral from 
visitphilly.com.

Send us up-to-date information for your business listing on ChestnutHillPa.com/business.

Top Website Content in August Number of Pageviews

Events (total) 9,679

Business (total) 7,697

Homepage 4,115

Petapalooza 3,049

Explore (total) 2,688

If you feel the reach on your Facebook posts is low lately, you’re not alone.
Facebook’s low organic (unpaid) reach is well documented in marketing blog posts like this, this, and this. 
Hootsuite has some nice tips here on how to create quality content and encourage engagement. But even if 
your content is strong, only a small percentage of followers will see most of your posts. The only surefire way 
to cut through the noise is with social media advertising.

We encourage you to experiment with the boost button on your best posts to make sure they’re seen. Even 
spending $10 to $25 per post can make a big impact. When setting up your ad targeting, be sure to set a 
relevant geographic location, and use Facebook’s interest targeting to narrow your audience. You should aim
to reach between 40,000 and 400,000 people to ensure that you have a large enough pool of relevant users 
to target.

mailto:koneill@chestnuthillpa.com?subject=COVID-19%20Chestnut%20Hill%20Business%20Update
https://chestnuthillpa.com/business/
https://www.falcon.io/insights-hub/industry-updates/social-media-updates/facebook-algorithm-change/
https://www.ignitesocialmedia.com/social-media-strategy/social-media-organic-reach-2021-who-actually-sees-your-content/
https://adespresso.com/blog/facebook-algorithm/
https://www.ignitesocialmedia.com/social-media-strategy/social-media-organic-reach-2021-who-actually-sees-your-content/

